APP STORE OPTIMIZATION

Q. WHAT IS IT ABOUT?

In order to make your app successfull, you have to optimize its listing in the
ApPIe App-Store or in the Google Play-Store. In general, there are two main
categories you can optimize: Findability and Appearance.

Optimizing the findability of your app means taking care of the ranking
algorithm and how to improve your rank with the textual content on the app
store page itself.

Optimizing the appearence of your app store page is taking care about
how to convert a visitor into a customer. It is about the optimization of
the visual elements of your app store page.
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Relevance - How likely is it to get the user to download
your app if he uses the keyword you've chosen?

Competition - How difficult is it for you to rank with
the keyword in the top 107

Searches - What amount of searches does the targeted
keyword get?

The icon is one of the first things a user will see of your
app. So you should create an extraordinary and distinct
icon every user can understand and recognize easily. It
should invite the user to visit your page in the app store
and finally download your app.

Try not to use words in your app icon and keep it simple.
The most successful apps, like Spotify, Instagram or
Snapchat just use a simple symbol, which makes it easy to
recognize their app — a great advantage for app store
optimization.

A picture is worth a thousand words. At least if you add screenshots that make it easier
for users to understand what your app is about.
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Great screenshots emphasize the app’s sales arguments and its unique selling point.
Don’t use the same or same looking image twice because users want to get a general
overview of your app.

If you managed to get users to your app store page you can now
show them what your apP is capable of in detail. You should
focus on the main aspects.

Try to find a compressed phrasing in the beginning because this
is declared for the short description. It is alwa}(s displayed so if it
is interesting and inviting enough, the user will be eager to read
more about your app. Your chances for a download will increase
so make sure to get to the point in this element of app store
optimization.

The description should be well-structured and show clearly what
the app is about. Try to keep it simple and inviting and list the
main features and functionalities of your app.




